WH0'S MARKETING?

RESEARGH BY THREE PROFESSIONAL MARKETING GOMPANIES INTO THE MARKETING AGTIVITIES OF OVER
100 BUSINESSES (MAINLY MIGRO) BASED AGROSS CORNWALL & DEVON BETWEEN APRIL AND JUNE 2013

MARKETING RESPONSIBILITY
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Gonfident about knowledge
of video & mobile marketing

Have a clear
and sufficient
understanding of
digital marketing
and social media
marketing

DIGITAL MARKETING

SOGIAL MEDIA MARKETING

OEARCH ENGINE OPTIMISATION (SEQ)
GONTENT MARKETING

SOGIAL MEDIR ADVERTISING

PAY PER GLICK (PPC) ADVERTISING
INBOUND MARKETING

MOBILE MARKETING

VIDED ADVERTISING

TRADITIONAL V3 DIGITAL

Don't do any above Do traditional off line Participate in PR activity Have a website and
the line advertising and marketing and a further 10% @@ and a further 30% think use social media

are not interested would like to do more they should

Participate in digital Do content marketing Do at [east some online Only 23% are
marketing and 33% think and another 48% would marketing* and a further using video

they Should | d0% think they should

MEASURING MARKETING
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Look for a
Ghartered Institute
of Marketing (GIM)
qualification
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“ chose outside professionals
/ upon recommendation from
ﬂ a friend/business contact
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MARKETING IS SEEN AS VERY IMPORTANT T0 BUSINESS AND DIGITAL MARKETING
5 GROWING ACROSS THE BOARD. TRADITIONAL OFFLINE MARKETING PARTIGIPATION IS
SfILL HIGH, HOWEVER 8% OF COMPANIES ONLY APPRORGH MARKETING AT A TAGTIGAL
GOMMUNIGATIONS LEVEL, 58% WITH NO DEDIGATED MARKETING STAFF.

THE QUESTION IS ARE BUSINESSES REALLY PARTIGIPATING PROPERLY IN DIGITAL?
WITH LIMITED BUDGETS AND RESOURGES AND VERY FEW TAKING TIME T0
MONITOR MARKETING PERFORMANGE, SOMETHING HAS T0 GIVE...

WHO'S MARKETING?

RESEARGH BY THREE PROFESSIONAL MARKETING GOMPANIES INTO THE MARKETING AGTIVITIES OF OVER
100 BUSINESSES (MAINLY MICRO) BASED ACROSS GORNWALL & DEVON BETWEEN APRIL AND JUNE 2013

MARKETING RESPONSIBILITY
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MARKETING GONTROLLED
BY BUSINESS OWNER OR
MANAGER

HAVE NO DEDIGATED
MARKETING STAFF

HAVE ONLY ONE
MARKETING ROLE
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HAVE NO DEDIGATED
MARKETING STAFF
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HAVE ONLY ONE
MARKETING ROLE

Controlled by business owner or manager
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See marketing as important to business success



247% OVER THE LAST YEAR
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